
No. 1120. Radio and Television Broadcasting—Estimated Revenue and
Expenses: 1999 and 2000

[In millions of dollars (47,292 represents $47,292,000,000), except percent. For taxable and tax-exempt employer firms. Cov-
ers NAICS 5131. Estimates have been adjusted to the results of the 1997 Economic Census. Based on the North American Indus-
try Classification System; see text, this section, and Section 15, Business Enterprise. Minus sign (-) indicates decrease]

Item

Total
(NAICS 5131)

Radio broadcasting
(NAICS 51311

TV broadcasting
(NAICS 51312)

1999 2000

Percent
change

1999-00 1999 2000

Percent
change

1999-00 1999 2000

Percent
change

1999-00

Operating revenue . . . . . . . . . 47,292 52,668 11.4 13,030 14,811 13.7 34,262 37,858 10.5
Station time sales . . . . . . . . . . . . . . 29,771 33,126 11.3 11,258 12,726 13.0 18,513 20,400 10.2

Network compensation . . . . . . . . . 657 606 -7.8 97 109 12.2 561 498 -11.2
National/regional advertising . . . . . 10,277 11,762 14.5 2,658 3,013 13.3 7,618 8,749 14.8
Local advertising revenue . . . . . . . 18,837 20,757 10.2 8,503 9,604 12.9 10,334 11,153 7.9

Network time sales . . . . . . . . . . . . . 13,514 15,732 16.4 996 1,195 20.0 12,518 14,537 16.1
Other operating revenue . . . . . . . . . 4,007 3,811 -4.9 776 890 14.7 3,231 2,921 -9.6

Expenses. . . . . . . . . . . . . . . . 37,551 40,366 7.5 10,308 11,406 10.6 27,243 28,960 6.3
Annual payroll . . . . . . . . . . . . . . . . 10,814 11,280 4.3 4,165 4,458 7.0 6,649 6,821 2.6
Employer contributions to Social

Security and other supplemental
benefits . . . . . . . . . . . . . . . . . . . . 1,427 1,535 7.6 503 590 17.3 924 945 2.3

Broadcast rights and music license
fees . . . . . . . . . . . . . . . . . . . . . . 11,438 12,754 11.5 626 713 13.9 10,811 12,041 11.4

Depreciation . . . . . . . . . . . . . . . . . 3,411 3,648 6.9 1,579 1,638 3.7 1,832 2,010 9.7
Lease and rental. . . . . . . . . . . . . . . 616 655 6.4 268 294 9.7 349 362 3.7
Purchased repairs. . . . . . . . . . . . . . 266 276 3.6 86 91 5.3 180 185 2.7
Purchased communications and

utilities . . . . . . . . . . . . . . . . . . . . 601 634 5.4 258 273 5.8 343 361 5.2
Purchased advertising . . . . . . . . . . . 1,458 1,534 5.1 393 455 15.8 1,066 1,079 1.2
Other operating expenses (including

network compensation fees) . . . . . . 7,521 8,052 7.1 2,431 2,896 19.1 5,090 5157 1.3

Source: U.S. Census Bureau, 2000 Service Annual Survey, Information Sector Services. See <http://www.census.gov/econ/
www/servmenu.html> (released 29 November 2001).

No. 1121. Cable and Pay TV—Summary: 1975 to 2001

[9,800 represents 9,800,000. Cable TV for calendar year. Pay TV as of Dec. 31 of year shown]

Year

Cable TV Pay TV

Avg.
basic

subscrib-
ers

(1,000)

Avg.
monthly

basic rate
(dol.)

Revenue 1

(mil. dol.) Units 2 (1,000) Monthly rate (dol.)

Total Basic
Total
pay 3

Pay
cable

Non-
cable

delivered
premium

All pay
weighted

average 3
Pay

cable

Noncable
delivered
premium

1975 . . . . . 9,800 6.50 804 764 194 194 (NA) (NA) 7.85 (NA)
1976 . . . . . 11,000 6.45 932 851 611 568 (NA) 7.96 7.87 (NA)
1977 . . . . . 12,200 6.86 1,207 1,004 1,138 1,047 (NA) 8.03 7.92 (NA)
1978 . . . . . 13,400 7.13 1,513 1,147 2,473 2,182 (NA) 8.16 8.01 (NA)
1979 . . . . . 15,000 7.40 1,942 1,332 5,157 4,480 (NA) 8.54 8.24 (NA)

1980 . . . . . 17,500 7.69 2,609 1,615 8,581 7,336 (NA) 8.91 8.62 (NA)
1981 . . . . . 21,100 7.99 3,675 2,023 14,310 12,239 (NA) 9.16 8.92 (NA)
1982 . . . . . 25,250 8.30 5,032 2,515 19,395 17,007 (NA) 9.49 9.30 (NA)
1983 . . . . . 29,430 8.61 6,485 3,041 24,515 22,818 (NA) 9.82 9.70 (NA)
1984 . . . . . 32,800 8.98 7,738 3,534 28,815 27,754 (NA) 10.03 9.96 (NA)

1985 . . . . . 35,440 9.73 8,831 4,138 29,885 29,418 (NA) 10.29 10.25 (NA)
1986 . . . . . 38,170 10.67 9,955 4,887 31,033 30,668 (NA) 10.35 10.31 (NA)
1987 . . . . . 41,160 12.18 11,563 6,016 33,528 33,232 (NA) 10.25 10.23 (NA)
1988 . . . . . 44,160 13.86 13,409 7,345 37,085 36,777 (NA) 10.24 10.17 (NA)
1989 . . . . . 47,500 15.21 15,378 8,670 39,055 38,916 (NA) 10.25 10.20 (NA)

1990 . . . . . 50,520 16.78 17,582 10,174 39,902 39,751 (NA) 10.35 10.30 (NA)
1991 . . . . . 52,570 18.10 19,426 11,418 39,983 36,569 (NA) 10.35 10.27 (NA)
1992 . . . . . 54,300 19.08 21,079 12,433 40,893 36,879 (NA) 10.29 10.17 (NA)
1993 . . . . . 56,200 419.39 22,809 13,528 42,010 37,113 (NA) 9.27 9.11 (NA)
1994 . . . . . 58,450 21.62 23,160 15,164 47,478 42,528 4,950 8.64 8.83 6.99

1995 . . . . . 60,900 23.07 24,904 16,860 55,723 46,798 8,925 8.29 8.54 6.99
1996 . . . . . 62,800 24.41 27,295 18,395 63,705 49,728 13,977 8.05 8.35 6.99
1997 . . . . . 64,135 26.48 30,066 20,383 72,785 51,933 20,852 7.91 8.29 6.99
1998 . . . . . 65,418 27.81 32,446 21,830 80,605 55,280 25,325 7.82 8.20 6.99
1999 . . . . . 66,660 28.92 35,037 23,135 88,455 59,005 29,450 7.69 8.04 6.99
2000 . . . . . 67,860 30.37 38,179 24,729 102,590 65,918 36,672 7.64 8.00 6.99
2001, est. . . 68,523 32.87 43,769 27,031 115,330 75,193 40,137 7.65 7.96 7.06

NA Not available. 1 Includes installation revenue, subscriber revenue, and nonsubscriber revenue; excludes telephony and
high-speed access. 2 Individual program services sold to subscribers. 3 Includes multipoint distribution service (MDS), satellite
TV (STV), multipoint multichannel distribution service (MMDS), satellite master antenna TV (SMATV, C-band satellite, and DBS
satellite. Includes average pay unit price based on data for major premium pay movie services. 4 Weighted average representing
8 months of unregulated basic rate and 4 months of FCC rolled-back rate.

Source: Kagan World Media, a Media Central/Primedia Company. From the Broadband Cable Financial Databook 2001
(copyright); and The Pay TV Newsletter, May 31, 2001, and various other publications.
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